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The National Click It or Ticket Mobilization

Sponsored by the Air Bag & Seat Belt Safety Campaign in cooperation with the Department of Transportation, the National Highway Traffic Safety Administration (NHTSA), and the National Transportation Safety Board (NTSB), the Mobilization is a nationally coordinated effort by law enforcement to crack down on unbuckled drivers and drivers who don’t buckle up kids.  During the Mobilization’s two week-long enforcement waves per year – in May and November – tens of thousands of officers from all 50 states step up enforcement of their state’s seat belt and child passenger safety laws by setting up checkpoints, conducting saturation patrols, and sending the message there is zero tolerance for unbuckled drivers and children.  

An effort of this magnitude is necessary because, despite years of educational efforts, too many people continue to ride completely unrestrained.  Unfortunately, the strong likelihood of serious injury or even death isn’t enough to persuade some people to always buckle up themselves and their kids.  A proven way to get these people to use seat belts and child safety seats is to increase the real possibility of a ticket and fine.  

The Mobilization is based on a highly effective law enforcement model that has been developed and used with success in Canada and several states across the country – called the Special Traffic Enforcement Program (STEP) model.  The STEP model combines periodic waves of stepped-up enforcement of seat belt and child passenger safety laws with aggressive publicity highlighting the enforcement.

In the first wave in May of 1997, 1,000 agencies from all 50 states participated in the Mobilization.  By May 2001, national support for the Mobilizations was growing.  The Campaign released a report rating all 50 states and the District of Columbia on driver and passenger safety, which showed that the states were mired in mediocrity when it came to seat belt use.  In addition, eight southeastern states (NHTSA’s Region IV), in coordination with NHTSA, developed Click It or Ticket to increase seat belt use by combining high-visibility enforcement with paid advertising and intensive media outreach.  Through this enforcement push, seat belt usage increased nine percentage points in these eight states at the height of the two-week enforcement effort.

The 13th wave of the Mobilization will occur November 17 – 30, 2003, and the number of participating agencies is expected to exceed 12,000.  As people travel by car over the Thanksgiving Day holiday, law enforcement will be cracking down on those who don’t buckle up and don’t buckle up kids as well as our most at-risk drivers – our teens.
In the six years since the Mobilizations began:

· Adult seat belt use rose from 62 percent to 79 percent – the highest use rate ever – with 50 million more Americans buckling up.

· Child fatalities have dropped by more than 20 percent, exceeding the President’s goal of decreasing child fatalities by 15 percent by the year 2000;
· Restraint use among toddlers, ages 1-4, has jumped dramatically from 60 to 94 percent; among infants, ages 0-1 from 85 to 99 percent, and for children ages 5-15, from 65 to 66 percent.


